





CONCLUSIONS
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Given that the harm from tobacco
products depends in part on the
number of people who use them

and their patterns of use, and that
product appeal is one determinant

of patterns of use, it is important

for regulators to address appeal
including avors. In addition to the
actual avors in tobacco products,
research has found that appeal is also
in uenced by the presence of avor
descriptors, imagery and colors on the
product packaging.



